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Research on Public Service Based on Big Data:
Content Analysis of the Reports of Public

Bicycle in the Four Places Across Straits

Cao Wenyuan Zhao Ying Lin Kunyan Zhang Rongxian

Abstract In this paper we adopted the big-data-aided content analysis

approach and Boyi DiVoMiner® platform for analyzing the reports of public
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bicycle in the four places ( Mainland China Hong Kong Macau Taiwan)
across straits. This paper tried to explore and compare the focus and governance
issues of public bicycle services in various media in order to understand the
public services and management issues involved in the use of public bicy—
cle. Overall trends in the reporting volume show that public bicycle/bicycle sha—
ring has become a hot topic  especially in mainland China. The mainland China
is dominated by private investment such as Mobike and OFO  while Taiwan re—
gion develops by the government represented by YouBike. In terms of its advanta—
ges the mainland China attaches great importance to its convenience and Tai—
wan cares about environmental protection or green travel. The bicycle management
and maintenance problem is the biggest governance difficulty and the develop—
ment of management standards and policies is the most demanding improvement
measures. This study attempts to provide operational strategies for public transport
services in public services and a scientific reference for public services in gov—
ernment governance and enhancing credibility.

Key words Public Bicycle Bicycle Sharing Public Service Big-data—
aided Content Analysis Web Mining
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