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Abstract

This study selects seventeen-day news reports and user’s comments on the Singapore “first
family” feud from the Facebook pages of five different media as research sample. The content
analysis is conducted to investigate the differences among five media about their adoption of
five news frames: conflict, human interest, morality, attribution of responsibility, and economic
consequences. Besides, this study focuses on the differences between frames adopted in the
news and the emotional differences demonstrated in relevant users’ comments. The result
demonstrates that the conflict frame is the most commonly used frame and it is not restricted by
media attributes. Media attributes influence the use of the rest frames: the Facebook pages of
the Singaporean online news platform and business tabloid prefer to adopt the human interest
frame, while broadsheets pay more attention to the morality frame. The frames adopted by non-
Singaporean online news platforms are influenced by their national affiliations. The emotion
that expressed from user’s comment on reports using the conflict, morality, attribution of
responsibility, and economic consequences frames is mainly negative. However, for the reports
using the human interest frame, the subsequent user’ comments tend to demonstrate the different
emphases on the negative emotion or sympathy and regret based on the differences of media.
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iy, HEPTEF R G DUTIRRIAE, FIAT, FEONLATHE, =0 IR
B EEEGE” SRR, SHRFFRICE, O T A RE A R ALY

XY 5 —5R” WAL, LT HAR T . NBOAMEIN S,
OEER FRMARATHE”  (FRIRM, 2017 ) o ZFEGKIRAEE D A,
VAT AT AR RSl U RIS BRI TR ST (=
EIHE, 2017) o Bk, XXRFm—2A0F, B &5 T aRRERT (RPN,
2017) , HEUFT SRR R DI S TS . WMERRPFEMEN S, XK K
W7 1 I A I S T LR AE Facebook V-5 e o Ziitlibr,  “#i%20174F6 H
29H, AR IR AN G 3 & KM Facebook ST, 2= HNARI275”  (BEA R
i, 2017) o BRARNBREERE L THEIE - G aRs, SR REHARR
Facebook ¥ 5, iliid H Ll Facebook B 7 MK A AR FHIUFFEHRkiE . NAKS S
MEME, XEFRAEA G, AR R P LARIIAZ S (SR
i, 2017) o MRS f8E . BRANTE, BIEREBHCINED:, —MuiEs
W SHIIB A RBIAR BERE AR S (Lee, 2002) [ AR

AFERIN, FEEEX HTIN A RS SRR RO 5, A1 28 Ak B S 6 g
TR e HAZBHARRIHEL, BN e AT T AN ST AT RET S8 ISR g 2 Ak P v
(Soon & Kluver, 2014) o BRKFFAKIDL, Facebook V- H AL IMAE T FF 4 F A
FOBRIE TSR, RS T BN PN A& B R Facebook IS R e . By
HEN I, BBl T H e R AT B X S A R 2 A S, A
E RN A SHE S AAEZ RPN 1. B, el &, e
i BT I B AR AN [ — 37 P B BT P 2= S A 2 B0, DA B2 TSR
BB

N T ERATR 2R B 0 L B AT A4 22 R & IR, DA S OX B AT
S BT AT AN AR F 1o Rk, AWTTELARICH I 85— RN L e
B, T T AN AR AE Facebook -5 UM IHIMES I B 22 5, MJmgae IS
PR T AEAR . B, ARWTFOREL TR MR Bl Mk . PIgs
5 BB TSN T I 15 55 AN R A ST ) Facebook B IS Al Y, 4 T
i AR 2RO 225 FLOR, AR 1 SRS, AN PP Ig ks ik
(R g2
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—. MkGrimt

(— ) X A 2R AR ST

HEE B3 T R ISR 188 1 #8 4 FHSR 285 3 T R 2 v 1 2 R BRI 28 A8 X
BB EUE Tk 2 R ARG 7 ik . T HEZL Al T SR B I e, &
FELADKAFLRFZN B HRELIRE” |, iAMUOE BB MERE 27
(Pan & Kosicki, 1993) , BULHCN T RAGTEF ARG 5520 IS
(Bryant & Miron, 2004) o {ENBUAFIAN A HDRAG L . SRR (5 B AOBES T
H (Neuman, Just & Crigler, 1992: 60) , FHAEAUE “Pel AL S e 7y
M, HAERZRSCORTMEASEH, DATS B2 X e (W IRD8UE S, IR . 11
kAR 75, 7 (Entman, 1993) — HFEMEAS UL, BBl T —FRh
“PRROREL A GRS . AL RBIAIARIC” FEARATTRE R DA S A
TR R AR (Goffman, 1974: 21)

SemetkoFValkenburg (2000 ) £t T X4 AN IR G AT f)—Fivine 1 143 2507
o BARMAIAT, HrHARAE I SR G B E HIHES ( Generic Frames) :
MHZAESL ( Conflict frame ) . TfFVAPRHESL (Ateribution of responsibility frame ) |
AU AAMELL (Economic consequences frame ) . AZE24ERHEZL ( Human interest
frame ) FHATEHEZL (Morality frame ) o KEMFFTEREI, X AUFHEZREE AJ DA RIS
HUF (Semetko & Valkenburg, 2000; Neuman, Just & Crigler, 1992: 60) , tH7]PA
HUI ] ( Lawrence, 20105 De Vreese, Peter & Semetko, 2001) , HE, Sf1H
AT EARIE A 5 B 2 S o R T T R R B o L S B (R RN SO S
PR, BT ARE— N R F4S (De Vreese, Peter & Semetko, 2001) , It
AIFTESHTIG 58— LT HES AT, a1 R TR FTIAESR, LA
WIS RIS R M0, Do EARE ST SRR X L E SR i — e 5

() SRHAIST 55 [l RE 2R

T SRNG5S O SR S5 2 Fh IR 2R IR sl 29, ANl 268
BRI TR ERE SR S 2 AR FE A (Kozman, 2017 ) o Sk
BRI SAREZFIZ AL, B REEIBUA . ST ARHLE I E RS . M SiE1E
HRPEER R (R, 2001: 137) , AHF5TE B EEIATE S il AL s
NGRS 8, AT A TR A8 Sk 1 ARt R 5 P sz 34
R A 2 e

o, BUATE . TOIAE AR B AR ], PR A R SGA AT
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SEXER, BRI BT &, ENBIETERS S ICHE P S (B
U, 2017) o BTGB TS R E BOAR T Y 2RI T E B TTA
e —EN RER T SRINREA T, oA RA—EMBgamimt, %
Bim T, s RsE, s s T CHE Y, 19930 12) [, (&8
PSRN . FMIE LIRS e BIBUATELIN, AT B SR 25 3 SRR 47
AR SR BUGEM s MR sa R 2" (B, 2017)

B, BUATE R SATE I TR HIRE 2R S B A5 eR R IREARIBUA TS
SN SR, LA EIBOR . SRR . S SR R A
SRER L ARSHIEE . BRI AR R R ZR AR R 2. A FIBER A
WS 5, JUE T AR A A 2= A AR S ROR, XU AR 2R T
1275 7 (De Vreese, Peter & Semetko, 2001) o[BI [l 1 Hoo 1 e Je s
IR, REAE BRSPS N S LR AT O TR T, AT SENaAR DG
A 245508 (James & Boukes, 2017) o

Hk, mlte i Bl T Ak Sbns BB RER e e T “moxf i
B> —"  (Hallin & Mancini, 2004: 279) o HITEERIRL R A, 2Rk
NS SR 2B AR S AL E LA . TN BT 2 S5 R AN T 5 2 TR ) S e AN el
(Berg & Lund, 2012) o fEICFIERSGE, ANPGRS BHA “LEARIERN AT &
BNATE . BUARSUEER FiafE”  (Cushion, 2012: 22) , W& Ak
S 2l

A5 ERK A LIRSS 0 32 BRI A AR AR R D 32 22 H I i 1k
B R 2 A RFRIRARE B bR (Curran, 2011: 58) o RISl s & RS KR
it (Holtzbacha & Norris, 2001) , KAIRMETE /S F B FULEHHE 2], 8
AI7RE S /NS TR S E <SSR i/ oz St 91 PRI <1131 S R e SEOM
HTR NV SGEL,  Jd D R AR EBOa S, T HIRIT 3 (Rafter, Flynn,
McMenamin & O’ Malley, 2014) . AL S, & A HRIEIHLE
TR S DT T vh 2 . TS A SHE R LI 5 | 2 A 7] (Stromback &
Van Aelst, 2010) o Hgb@id, PUEHN B SHARE SOTEE R IBERMERL K&
WG AT AR 1 T 4, T A BT TR e B 5 60 HRr I HE 2R S 2 5
( Schmuck, Heiss, Matthes, Engesser & Esser, 2017 )

(=) HrIHAES S5 E R A ] P T

HEZR 51545 2 /e — MR A, AFHERABEIE 51 & S AR AR 1% 45 S
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(Nabi, 2003) o {EAERZ8HRZ b, HERRMED NG SEMue i AR, HEzh 7P
FrEGgany Bisam il (Valenzuela, Piha & Ramirez, 2017 ) o [HZ5R N REIEAER
HEALSON 5 AAT IS L WS [AN EE LA 45 /74 (Lecheler, Schuck & De Vreese,
2013) o Bk, PN FISSEMBEOL , FEoHEQ (PhoRHEZR | THPEHERRSE ) i
BT PSSR, HEEHELE (A5 E RAESL ) R A B I R AT
¥ (Valenzuela, Pifa & Ramirez, 2017 ) o JH{EHEZL S A\ LERE ZLH0 L 515 K
RS 5 AR S IHE S, ( Schemer, Wirth & Matthes, 2012) o 4HfHER 5ib28
SR TP R A O BT P A= LIS I, hRe Mt s 20 I, T A TR BT
&) (Valenzuela, Pifia & Ramirez, 2017) o [fi AFSLEHEZEAEE A R0 5] & S
AL PGS, SR BREE 2 B 7 [ F A DA A L RS IER o3 T 5 [ P
(Jebril, De Vreese, Van Dalen & Albzk, 2013), Sik= MEWAHCEEA,, A%
SLBHE BRI AFAE ] e 2 BN L2 S A P O6F 397 [ =R AT il S A P ) ) e
(Hong, 2013) .

H A AR S 1 P G 28 2 M SR BT, e AR . —J5 A0,
MR IBCR A R A U, T 6 L R Sy B TR B A AT Re SR T
248K ( Zillmann, Chen, Knobloch & Callison, 2004 ) , {HAh2x¥)55 /P oEE
51 (Mutz & Reeves, 2005) , i KIS AT . AHFEELS (Forgette &
Morris, 2006) ; F3—J7 A, PRAEFAAEATA R A ] AR AR BIBIG LR
HEME (Schuck et al, 2013) , FEIfRIM N ERBERECER NS . A E
( Vliegenthart, Schuck, Boomgaarden & De Vreese, 2008 ) o

WY BEREE TR EIEHE AR, N2 RNE BT N Z
Wi : Nabi (2003 ) PIRFFERIT, £EA SR 2B U, R IE 41 s
BEHAHLI RS ZRENIE S, mRRRE I AL SCHARN PR 5Tt Englis
(1990) KHL, PR BAHMNZENGLEAELL, DOBRIRIA 51 45 ARG T S2 O0k)
R OHERIIICTZ; Newhagen (1998) WA, #5) FR MR & 4 51 2E
AP CRIIE B, AT RE EICIZ, A S PRSI SR A1 B2
MHCIZ o DAERFR A s T AR S TP 2 AR IT I s SRR
iGSE (Bl A8 DU ) ISRy BatsT, WTLUSHERSRNARSE &, A
TR ML AT A AR ( Heimbach & Hinz, 2016) o WHbEDL, Hid—4,
WP R B SR e A IRE 2 S R T P IB 8 2 TRIE AR L AT A AR A R8s,
X P AS B SENA o
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o, AW, B AR LT I AN AT I35 S NA ] R4 37 [ - 5
[fJFacebook B TS AR, SRELEIE T ARER AL Facebook ¥ 15 I i1
R AUGIIAR, A A BRI, ARIBGA A I AR AR SR
PR RS ER o WUERXPIZERAFAE, BB ZaX BEAF M7 FHAE SR 5 S i
AR e rh B R 115 267 BRI, 130 B A L IR [l

L AR “SE—FKIR” Aol b, JHE T AREROMLHEY &,
H Facebook T J7 M5 42 73 A7 AN R BT [ AE R T et 2

2« WERVAE T ARIE S NG, HFacebook B 7 MK S 1] 1A
[FIHEZRAR IS “58—FKIR” A%y, B2 E )5 N Facebook [ IR v T K B 1 1
g, AR

O, RTINS A HRAR, DU KR Facebook B J K5 AR /MR
Facebook H T K5 AR, HBEAEAEZ U6 L, B Z 2 Sk T A4 8
PRI AL T AR B L o RIS, WRaxX M e s de, B2 AT
PRI A BRI B AN AL, R A dsg i 1l AR ] e rh ek
BalLE . P, X FRAAT PN B SCIB TR] i«

A3« fEXT “BE—5” A akaE b, Bl EAF KR, H
Facebook B J7 K52 15 A A AN R T I AE B ikt et 2

R4« RN EARIARAL, HFacebook /5 K-S HI 1A IRIHESL K
il B Mgy, IB2HEE R Facebook H e TR I IE e S
NGk

=. Rt
(—) FEAGESR

ARSI FAEAIGF [ RIEAAAT H Facebook B /5 F 1 & e I N 25 MG
NS . MHEE S TR SR SHA F SiEga . w28 T
2, T SR A RERIE LV Bk,

SERT RIS AN 2 R BT FEBOAYER R, AR RS T — ST IR AT R
WM B . {EFT S BRI :  The Online Citizen ({FZRANE) 1ERHTIN
BT AT RO 5, SRR Gl A R PR BB PR ol AR E AN 2 1 S B i
L, I T R B L RS S AR . PR B R, — Ty TR A Y
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(PR ST IS S8 N R 288 39T [ 5 A R AR T — B s D — TR % R B e S
TRV MR 2R P E HBSORIIFREAC R, B2 = RIS A, DRI FR 45 T 4%
ULV ENEE ]

MBS AMK AT . The Star Online (SRIRATER) JELRPG R ATRA
AR H RIS G o B2 BN AR S L, BlER A 20, |
TR 2 18, HAEUA O A 2 B bR B e B bt 2 — (™1R5F,
2007 ) o IAEFTIEI LSBT, 2 i DL B R PU AR E A 50 5, 2
N EAE IR i, BT 4 A A5 E] (Nathan, 2002) , HEGT
AR (Tan, Chuah & Luu, 2018) , EARNEHIRGL 2K (Rogers,
1971 ) = H AR T EhAS . L, SR S —KIikasy” |,
SR E R PR S BT, AT RR CRASOGTBSEE, BE B QT
FRX—BREEME N R R " (BFRERM, 2017) &

Yahoo (HEfR ) 1ENZEAIIEE HBAT Wk, P14 Z it B5gm /).
Z LA B L BRI S — BN S, RN —T5, B e S ELE T
B PA F2 BEAEAK R, AR 3 R 57 5 O RNAE I I 2 4 6 1 I 78 S e
( Chanlett—Avery, 2013) o BUASEMAT RIS EANE, BUbSEmFk
BRI, ST B U DR AR, B A
AN (Bt 2008) 5 H5—J7T, FEEIET MY X — EUR R PR R HRr
EAHIER B4, B HTEA R ISR 4 A O E AR (i D 3T
E” (FBEZ, 1998) o HL, AMFREFEEEGUCHIAR, 7ot A wE
R A AT B T 1 55 3 P R R PR

SPRTRPEBAIRIE4, 2 R 2L, B I — 50 iR AR S5 — Sl
Mo IR KARTTI : The Straits Times (HFBERS IR ) ZHTIIE H AL AT RARARIOA
FHM, WHEA LA E, BRAEBUREE . RESAHe A, #if
FERTIIE R A AR = B

TERENL/ MR . The New Paper CHTBRCHIAR ) S8 I 85 — KISk,
HOE NI AT 2R, Diabs . B0E . Bk, IRE SN IRENS, TE4RM
M/ B AR = A

(=) WRE

WFFT A6 H 14 HZEFEFNZE 37 Facebook P-4 & REBEA I K, kil
Tt REECHI0H W, 17 RIHEABAAT H Facebook ik 5 H 5 AR Fi44-
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AT PN S LR ARR R i, Hehgriadioors, FAiriedti7315 (i
W£1) .
#1: HAEAFacebook ST B SR AIREER

B S R TR g (A B [JIPeReE (R &)
FEIRRAR The Straits Times 9 995
[N The New Paper 4 112
K] AR The Online Citizen 6 304
B Yahoo . 7 240
The Star Online 3 80
ISy 29 1731

(=) gahdhd 2

AT E RN A TiE 5L, SRR v THES >
Wro DAWFRER BFM, ARG R EERT AR —, AR
BRI, =, WA AR eI gaid. ST AT B RS AR . SOR
K PR R AL A B EEA A 1, W0 I B A R T T 1)
PRt T4y, AR .

ST REASHIR S PIe R RN S, OIS RS T HER. B /AT
WWBUE, e T RENIBE AN AL R BN S

LT IEIREZE

AHITFE SR 11273 Semetko FlValkenburg (2000 ) &AM FHE LRI 45 FrifE K
FIWTEAE o TEWFFCE NFEAHT A T4 L R, e A HE L AT DR L T
FHHAC TN OF R S QR EHEA  F A FHEASTCI A THER A

AR LR FC OO HABAE R S DA . AW HEZR A R AR IR RAE QT | -
R2: ERHIIRE
HEZR TR ERS FIBThRifE 2641

LCE RS 2O 74
GEA ek 2655 45 7 1T | Having failed with an offer to
g r L7 transfer the house to Dr. Lee Wei
EINATEM ST | 2.8 38 08 15 98 & T L | Ling for a nominal $1, PM Lee then
LTI RAEAE | MR sk R 25 (AR | I Bl AR i 2 2 sold his house to Mr. Lee Hsien
KAF R 3 RS B T RN | Yang at a “fair market valuation”
1Tl A RIA T AT ] | and donated the proceeds to charity.
A8 7 2 1) £ BFAH 5€ 5 | (The Straits Times, 2017a)
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1. A2 NI 5E 75 |Lee Hsien Yang has questioned
(A~ A, R ) Z 1) |again his sister—in—law’ s role in
SRS Bk 2 A | Je TS AR T2 loaning of items belonging to the
THZAEZE FJT Z TAHFAEIISY | 2 0 ds 2 75 18 H i % 5k | late Lee Kuan Yew to the National
528 LIE ¥ Heritage Board, saying that she had
3.— e AR5 | no “license”  to take the items.
B (The Star Online, 2017)
L 2B RAMES| | . .
SCPEAEBA ok | 0 R A A feg | 1 ot an antizesblishment,
A N B K | S 82 Opp():n;n iffure' ! ha:: * }llon%
N o .. record of public service. It is hear
NFEDLERMELE Eﬁ{l/]gU1qTi§U${ﬁl‘ 2&$E?—$@/§ﬁ%ﬁl‘ Wrenchin}; for me to leave this
SN o AHESLETR | 155 H R/ country. It is not something I would
AT Pl do i :ll " (Thé Online iitizen
L 3HCIRE R TA| LT e
YIRIRL AT ?
“Much as I would like to move on,
1R 2 T B A 56 | and end a most unhappy experience
S L z—;;;éi7xﬁﬂﬁjﬂﬁ for Slr-lgapore-ans,htheCse baseless
SR Y S TAN | 2T A L5 accusations against the Government
. Ry 59 cannot be left unanswered. They
SRFE R 3 RS AU M3 | must be and will be dealt with
RIS B TEh? openly and refuted,” he said. (The
Strait Times, 2017a)
On Thursday, Mr Lee described his
older brother’s move to address the
R £ A AT allegations as 'an attempt 'to “corer'—
F e 2 MR R TR up 'and whitewash himself  in
TEEHES W\ﬁ?@?}”\yﬁ@ﬁiﬁ %ﬁ€%ﬁuﬁ, ki :erh:::n:lle parliamentary session
ML, (1707 3 Wt bt is yet another example of how
T TR TR PI\Z Lee has misused Fhiﬂ iti
Pkt SRR , ¢ pomnon
and influence to drive his personal
agenda” . (The Straits Times,
2017b)

2581 A BRI

WP Tl 3 T BOSUX — TR o) ATl AE R Rh 5e, ka4 a4
flJFacebook I THUMBENRUSHIAR o SIS, BIFFTRA Tgrnge (oG A4l )

TR Gy BN T T R

O4= HHER R

PAL; QfHKZE e

TR IR BIEEE ; @RS IRIERA; @I 2 e 2 i
BRI AN, BT ERE AR PR S oG B A RO BR I, WP R ) S5 e
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FAER PAN=A VOGN . @ ERFKEER R OF MR 5 M)
AEE s @NEEFR A AR AETRI T o AEARERER, WS SR s G825 M HE
Fr, PR R SRR A R HE & T =BG

3PS T R ER A1 45

TER PSRBT 20 25 b, Rt RS E 2 . BRIk EA
(2016 ) X2 5FHIATIHECR AR P A B I 1 4B &, DAKAESY
BTk B2 T 53 P3P R A . BRI TR BRI rR P I MK, HRYE
Russell (1991) HIWLE, EEELLBOHE LA AR FVE HAG SCIVERIEYE , ARIRITS 257
ANF S B I AT 22 o DRI, FEABETTH, SR PIeHEA, i
TERIEGAS R AT T T AR A B g, M e rh R A 25 0E
A2, BEINER GBS REATS, 2, AR I T2 iEeE
(2016) FEARIEZERIFIE M it G4 . RilEBravo—Marquez, MendozafllPoblete
(2013) A3 X Twitter I PIELROWIIT, NG . ANRFHESADE RS, £48
[FITESE R AVZRAFA S, RS BRI g T R g2 o R T ORUE 1
S50y EIHERIYE , IRV GRAD T NI RZE , WFTR B A SN AR T He IR e B S
B RS R —25. L, TEES S AT R R A
7 G, MR BRI, KT e b TR Bz s 2630 0 . OB
T4k QIHIRIGE:; ORIGEbiliigLs; @t ONEREAANLHE,

XTI, B PTEAR BR FrR & IISE ZEEANRR SE S R T
MPRIAES, B2, CUMRRBRCHIF RIS SN EES %, L EHsTh,
PR RIS S AL A AR T P& S BEATIB 460 BT IfYE sl . Bollen, Mao
FPepe (2011) fETwitter I, FXJE5K . JHIE, B, 677, 955 . WG SAME
SHBERE R, RTINS . BUG . SUUFNESE R 5 1P 45 B 254
5 StieglitzflILinh (2013 ) UER] T2 RIS 25758 515 B ZRINIC A s Harb Ml
Becker (2018 ) 1l Twitter ] 7 A & PRFNIHN R 32 SCRARIONG 46 SN 5 Jost T A
(2018) WFFC TR BHA T & S SBUAIIAT I Z RIS R, Ik, ABF70RGS
Facebook PP H R EL I T G SEMIIRTT , TERNARIS G EL I 46 SN A B E
W5 XA R

(VY) FISEMER T

AHIFFE P 4k GUSr BEA TR, b A2 IDFER R g 2 S AR 2 A 3
FHWFRAE . FEIE R ET, PN gt B B 0% IREAE A T4, 1E AT 7T
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G E MR, 20T, ARG —BUE AL B 89%, — B ELBIX [A] K
85.3%—100%. LN, TN KT Krippendorft’s Alphal N 5 FEACIEPRIAE, HA%
B RLCH0.77, NI E ] 5254} ( Freelon, 2013; Krippendorff, 1980: 241;
Krippendorff, 2011: 1) .

. AFTERSAM

(—) HETARE K MZHHRE 5 Facebook By 5 K-S 8 [FIAE 2L F 1 1

CEVE U, #5824 L T The Online Citizen. YahooffIThe Star Online =
FIAE T AFE R R &, DL H Facebook B J7 K-S £ Al H i 52 BRI
[EAE ARSI | BORAIBGE N, I SHE SR PRS2 B B SRR PR ], {H
NS GEE BN ST IR AE AR A AN FBGE T S A L R T 2 R ——r
SHSZ T I X288 Y- 5 Facebook B M5z, T 25 MU KT I3 358 /N 5 3 [~
5 Facebook H S K-S Hr [l i i R %

PR, =B RER I SAE RS 1 i S T RAE QLAY Eb 4y Ailik
F150% ( The Online Citizen ) . 62.5% ( Yahoo ) F1100% ( The Star Online ) ( W&
1) o IAMUGFHARIMRIERSRA IS, BEERE, BREG T HRBUGHH
HRAE P B ——T I EI P SHEZL R TR ( Gross & Brewer, 2007) o {HAXTH
MHEZRIEE L, ENE AT HT 48T [H - 5 The Online Citizen[JFacebook
BTSRRI ISGIRESR (33.3% ) (DL (a) ) ;5 BB aN A £
[V 52 —Yahoo, HFacebook® JJIKSERIMIHEZLSN, IR T DRI NHELR
(20%) (WL (b)) 5 B—ZF I EEIMNEAThe Star OnlineffJFacebook B J7
TS A s BAAE L ( WIEIL (¢) ) o XPMESRE RS, SEUAN I 5 H
RIAR: AEGAREEGRE . AR A IEGERIELE, WL a0 1o pl
(Bartholom & , Lecheler & De Vreese, 2017 ) , —EREE FRFARTHE AN, £
JEEM PRI AT, ISR T iIX S CZBHACR AR AE L5 11 ]
FReH, RIS E L Bs TRUIEEE L) 5 BN A RS
AL, SRR B DT L, SR e s B, RBLIRERE, DAE
FH P RIS B T5 2 (Tyengar, Norpoth & Hahn, 2004 )

PRt i, Ui B E R G808 —— I N5 E I, SRR =R o
SEREBRAE Ny fc i FHAE SR, ABAE S0 808 HIA ARl : Yahool¥JFacebook F /7
TS F BN BRI K e R R RIE” S A AT
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IR SRR CWEL (b)) 5 10 NP BRI 3= AT “ 2R e A
TARER” T (WL Ca) AL () ) o RIATMSSHER A FRGET &, X
SR 0 T I ) — b 3 S, B PR Tl BB SR AR S AN DA A
AN (Hanitzsch et al., 2011) , 5 EH EGE FPARXERILH T2 1 & W H T
( Bartholomé, Lecheler & De Vreese, 2017 ) o FETAFARBIATES, 10& v PLE
PR NHEZL AL A, Kl phSARIE TS5 SR (Bartholomé, Lecheler & De
Vreese, 2015) o

E1: =REAFacebook ESMKSEEMRIFRIEHESRSEE! . HEFMIKENILLER

(=) VB TARIE K L5 5V G Facebook B K= F Pt rh AT 2211
ek

VRS TR IR, BIFSE 3 93BT T = S AR E 1 A (R 7 P AR 2R
Jii, AR Facebook Fl FHTIEHI TR ES NG 422 . S5RIE R, SRAT T hRAEZEAI 5L
FEVARAEZA T ], FLE P e iR B TR 262 5 288G TR T A EAE
A, R e, RrR s R R L i 2 A
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HAREOE S s SRR MR BUR Z P oSES, HISm A vreds, 7
W4k %, 45315 8)70% ( The Online Citizen ) . 48.3% ( Yahoo ) £168.8% ( The
Star Online ) ( ¥1&2) . The Online Citizen[{JFacebook B /5 -5 K F A 2524k
HER S, AR P vrer, RS akeiiih a2 (39.9%) , RO HRIG4E
(36.5%) (M2 (a) ) o ifiYahooltFacebook B /7K 5t K ZATUIAHE AL,
AR PPeH, FERIEE S R% (65.4%) (WE2 (b) Ml (¢) ) . FE51E
GE 2 IAANRIRREEROIBE AR, BTIIAE 2R AR tH PR ARIB 46 SO, 2 T s TP
SR 5 AR . BaINabi (2003) iFs . “—H RS, me
TSI, FAEHTHEE B Sk, 7

{HA5H E 72, YahoolNFacebook F J5 KSR HIMZRHESENS, BRI P oFie
R EIE 5 28, ERR PSS E L E R 237.2% (WE2 (b) ),
T T BINFHEAK, The Online CitizenflIThe Star Online KB £ 535 h21.7%
(W2 (a) ) Fte.2% (&2 (¢) )

B M RS R R
s

(d)
E2: =ZRiE{KFacebookE S WSErERANFREIESRSAPIFCIBEXLLER
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(=) FlALFEE AR OHR AR Facebook B 75 M-S 37 ITAE R0 F S 00

BRI, WF5T AL T The Straits TimesF1The New Paperi 5 Bl AL L
[FIfAR AL, H Facebook B J5 M-S 7E ARk Fp BT 52 DL AADHT (A JL 2670 | H5C s AN LS
Ko GREIR, NRIHER T, FIFEFACS BB 2, (R 1E R AE
HFNASEAEZR K, AEm AR AR AR R T 2 R——Ri 3
N K AR Facebook B 5 MK S 710k, 115 5 WIAE Rl /MR Facebook B 5 K547 [H]
IR Z .

SRR, IR AR Facebook B 77 M5 #0K M SSHE ALAE Ry 10T [ 4k 2 4
I ZHIMESL, (5185 51°66.7% ( The Straits Times ) f175% ( The New Paper )
(WE3) o X5 FXXEe—8 WoHERT SO BORFT AR E R TIHESR X n]
AR T, WIS AR FEBUEAEZR , 10 P DURE HH B0 fh D A UK B4 21 4
it (Kerbel, Apee & Ross, 2000) , 25%, & —FRANIANIE A W HT THIAESL
( Schudson, 2001)

B AR 2R FHAI & AT T : The Straits Timesf{JFacebook B 5 M5 R HE
PEREZLROM T (A Ee22.2% ) (DUEI3 (a) ) 3 The New PaperffFacebook B /5 K5
B RN ISGBERAEFIRN AR (25%) (WE3 (b) ) o XFZER,
AR FIR A TR GRS AR EYE: 754 /)T, The New PaperfEh
Pl /N, AR EE A GEE R 2, DASRETH 2480 (Barnett & Gaber,
2001: 86) ; YEN™ N KIRMI The Straits Times e SENL . Y ARSI 1H FEAE
2, ATDAMARBLHAE S F MA@ E S (Holtzbacha & Norris, 2001) o

[FIAE S R S, TR SR AT il P S RE 2L 5 BO8AT I, 85
TFAELE R 255, The Straits TimesfiFacebook B J5 M5 FIWh ZEAE 28 3= H4Hho)
“ZE R I TR A (Y EE54% ) (W3 (a) ) 5 ifiiThe New Paperff)
Facebook B J5 MK 5 W G “AOREMUE 2 A HRER” MR T SAELE (50% )
(W3 (b)) o SIHETAHE R AR Facebook B 7 MKSAHIN,  #LAR A
[ 8ARFacebook B 7 MK ST ARE SIS , B TI0E TN, RIT FRe
ST SRS, SXIUE T DAEIIRTITEs R R ENG FHBOAm N, (A
TP EHE SR F S T BET A BUA 0% ( Gross & Brewer, 2007 ) .

(V9 Fl AL AN A AR 4G Facebook B 5 S P oPAe FR TR R 1 1 485 22 5

N TR 84, B E 58 T A P SR R B TS [RDRT EAE AEJ , AR ST
Facebook [ FIPIEHUE S thREF I 4522 o S5 AR, RIPPSHESL | TEEAE L
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E3: MmxEEFacebookELWSFR{EMAIFIEMELRSEE . MEMYEILLER

FAZGEMEZL AR, FUE e b A I IS 26 o5 2 B0 RHAE

AR R IHEZE e oRE, R aRerh, il s L
53 30°452.5% ( The Straits Times ) F1173.5% ( The New Paper ) ( W4 ) ; The Straits
Times[JFacebook B /5 K5 R B TEAEALS , ARR e R R IR 262 i 5
58.5% ( ILI&4 (a) ) ; The New PaperflJFacebook /5 M5 K A JGHEHE S
PR R B AR IS 45 Blo2.1% (D4 (b)) ) o BLZUE, EARTTEH,
KREBHEAR Il FH#B S IEARAE S AR, XA RO 2 P ARSI Sess
L TG I L LA B A AR R A o R THERT 7 eSO R bhie

XA FEGIRER S T e th TR B G 21 K 2 454, 5 [ifThe Online
CitizenfZ5 R E TR ZE T o XOURIRITI : FAMESIE AR RS SRS
R, WIS R, AT RS BIAHIEE R (Nabi,
2003) o FTLA, HrEAEZR SO PT ASCE S A 26 A, A RSB, A
(TR 265 SR AT e bk HoAth R s 5 2

The Straits Times|JFacebook /7 K5 K HMSAEL S, TP Pe T &2 1M
W25 The New Paper§fRZ, JFH, AIEMEMERGRITEEH, i H e
b R27.3% (WE4 (a) ), WWEHEEREZ (EEMRNRIEE R E6%) ()
B4 (b)) o i KB AARacebook B 5 K-S #T MR EHE SR L, BF9T &L
AL ATPATE PR SAE R0 ] AR B — B HEIe . PhSAE R IR AT IA S IO TR
ZEMAST, FEEARCE I ET T PR (Bartholomé, Lecheler & De Vreese,
2015) | AFEERIEGE W47 ( Gross & Brewer, 2007 ) FIHZMEE A G 5
(Bartholomé, Lecheler & De Vreese, 2017 ) SN EIERN, MhIAEZR S0 Bl
T2 IR AR R 520
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22 617 | 128 56

R
it
(c)
B4 : mREIRFacebookE s M-S {ERAFREELS SHPITECBEEXLER

. idie

BETHE SRS AAASR B R ZZ Sk, ABITFHE T fEFacebook V-5 1, S
WRAY . FTIEARERER . HI P PRe T R S T 2RSS MR AL, Atk AT
T HR AR F Facebook iS5 7E 17 RS R B, 38 Mo iy “26—5” 22y
BT ARE K P Re . 7RI Sgsie: (1) EXgdkaih, rhoStER 2T
HlE K Facebook B 75 M5l A 2 HOMEZR I [FI, hoSHEZRT I 2 N, AHR
M PPReH AT R IER G4 S 2280, (EINRIG LML B R BUA SRR A Fr A
[Fo (2) BRIMSHERSN, VAT A E K A Facebook B J7 I 5 78 HARAEAL)
W A7 225 3 sl 25 3 [)°F 55 The Online Citizen[fJFacebook B /5 K5 3255
KITANIEGBMELL s TN AN Z8 1]V & Yahoo He Facebook 1 J5 IS & /MK ]
TOURERAES; (AR T AN 4 i EF- 5 1) The Star OnlineffJFacebook
HTKS AR T HAAHEZR AT (3) BRIPHEZSN, B RR AN R BT
Facebook /5 MK S/ HAAHEZRA ] AR : The Straits TimesfE R/ A4,
HFacebook B 5= 1= B R EMELL s /E NI/ NMRAUThe New PaperH-Facebook
B M R A GEHESR . (4) The Straits Times K HIHEMESR . £0%)5
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FHEQLS, Yahoo R ITHEHEAMEZ S, AN PRI, AraRkes iG55
Z%0; iThe Online CitizenflIThe New PapersX ] T AJGEHELLS, AHR ) oF
WHHIIL T R SRR LR, gt aiti S 28, FE MR
G 20 DX PO S5 E R — AR A -

T, MIMERL R FT A BRE R 2 RE ARSI, DA AT SR AR g A T
MR BoR, Y0 E POE A Twitter FE AN ABERT, LLACIPIHESL, b 150 )R
BB N O IHE Rk A HESE (Wasike, 2013) o AWIREIGH T ARSI, 74
SRR, KA Facebook V- &5 FAUMTIHIRIE , #RLATIAEZ . H o,
Twitter 5 Facebook AR 1 (5 AT AT AESEMAAE L e PR 25 5, Lhan T iFFe il
fF Facebook - 55 I, i FI A2 HIAE 220 39 [l 4 43 52 23 oo HH R 88 P ZAE 2110 397 [
33%, X ANEERAE Twitter FHAIAEL (Trilling, Tolochko & Burscher, 2017 ) o
AW FAUN Facebook - 5 11 [HIAE ZL i 1 22 b4 T be o B2 M 2 A A B
Facebook V-5 #BR ] 1A —EIHERLS TG ? AL Tr 245 B SHESUR I 5 ik
PR AR . B RN A UMIER Z A5 rsEESR, 28R
HTEARE P FIOAEZE (Semetko &Valkenburg, 2000) , ‘B i@ AP i
TR B VAR A 520 A 5 (Schudson, 2001) o FCAfEBUARIRIGEY, H TR
AT RECRUEXT BT 2 AT A I A e WA AR, 10 T FR B R IS 48U 1
ST W R Vi, PP RS AR A R SAE AR R 53 K BEE T
Sehtho TEVCUCHIE “SB—RIE” Agh, AAAEEVRIOBTRN T, R E T AL
A EE T, BHACRRIE T N AT, MEG L5 55| AU 4 S 77 ok 4
KT o

SRR, N DA R AE B S A R R AR PO S, e — S
SHH TIHRIG S 2R O X EIRENE TIPS Zillmann S
A (2004) Wy, HEBCRAEEA IR, X PR B EE v SOE TR
WO A A A Pl bR, TIPSR & 52 5000 HTH; Forgette fMorris
(2006) VT LI, TEEMFHEPIRABARERS, A0 BUS AR SRR
D5 MutzfllReeves (2005 ) tHHEH, HIAESLLHIFS A O BURTIBIG H K.
AR UL, P IEAEZRA B FUA S N (™ FEE AT A A 04517 ( Burscher,
Odijk, Vliegenthart, De Rijke & De Vreese, 2014) , HZAG P52 A Zu 5L
ST Y R B — 1 5E . [FII, Hibbing I Theissmorse (2002: 67 ) fF7E& 5L,
ANRACEE A RBUA PP IITHIHR, SRR, By e UG A RN
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MOIERAN . HE 285 WIS R G . B, HIRERRE 5 Bk
L R TR HRIE M R, SO — R AR s BE ) 5 T

EAFER I, RO P SAE QL 5 1 P ke b ir k& mis 24, A
ARG 25 R %, RIS 4 tL e, RG22 S BT AN . oA 42
PR 2R 2 53 5 TR AR FL B R = P SRAE R IR SR O IR, il 49 Dy S I oo
5% ( Substantive Conflict ) HEAUAIAESLFMEZE ( Non—substantive Conflict ) HE4L
( Bartholomé, Lecheler & De Vreese, 2017 ) o B ¥ 2 XTEBUARE S . BUE N
AL B VUSRI EN, 5230 OO BUA R . BURE ks St ]
B ( Gross & Brewer, 2007; Mutz & Reeves, 2005) o fEHZCFELEH, YahoolIThe
Straits Times[¥JFacebook B /5 K5 R T SEHE AL S LR S I HT P PEe, RERHT
TUAE AR, ATz i i S bt RS A 5, X2 TR
BRI SGE RIS 4= R Sl THIAL X5 S BUBGE RSRHC 15 8L 5
MHARHGA, HRTHe SRR EETE" . Aihe ‘s , #
JESBUR NPIFANAETE RSSO, g2 Ul 1T SR B R T 2 S BT i S A
A, i HA = SBARNIR ] T RS B SAE A . BUGHT R R HE R E =, &
XA R HE FE RO ;P fih 5 TP 1) [ RBUE B R 2% i ade [ BB o A i 43 175 £
( Adriaansen, Van Praag & De Vreese, 2010) 5 15/ %08 . Wik AHSCH e 24
AHESEBORERAE T X (Elenbaas & De Vreese, 2008) o I, SeBiMEmhosHEsnl
DAPEA I SAE SR B E R R 2 —

Hk, VBT AR E KGR R — PR P A7 —EMER R
I A The Citizen OnlineffJFacebook M5 il - A GHAELE s HT N eG4
Yahool L Facebook B /S K5 M DAEVAPAESL, The Star Onlinef’JFacebook B /5 K5
BRI RAESRAN, SRl P A B0 53 T [ RS s 2 IRl i 32 1) A
ERRIREE . fh SRz MBUAR SN, RId &R F i B firh &k
R EME AT, R Rk I RSB (BIR%E, 2001: 142)
AKBFFCR I, H I INE AR TR 2 — 1 YahooH Facebook Y 77 K5 £ IS AE 41
2N, S BETUEARAEGCR RN . X JeE T, SRR —Fh e
PRSI TIOMESUE R, (Tyengar, Norpoth & Hahn, 2004 ) , ‘i PR ok firk
T3 EMTHE R TIBUR . AR, K51 AOKHEIZ A ST FIBT (Semetko
&Valkenburg, 2000) o 5340, TER—FRPAIZHG A D == 2 H HEZL A, 52T
DRIAELREAE o H P el 2t s B, flBh R i S R Z R A, Xtk

151



152

TS EFFAS 2021.04

T — b 7y A e 55 S AR R R I DA SE 2 W0 R S A R AR E

(Esser & Umbricht, 2014) o A, B EARMEZERARE “Z= 10 v 5 IR
B KT RS RS SRS, BERE TR AL 2 UM L, AR
BB R SR, A EBOa R ST R R S . Ak N, 5
— ST M BE/NEAAR R F The Star OnlineffJFacebook By /7 K5 W] 43R F M SHE 4844
BERTE, EME TR, BN R RIS, RSk H R
EUlISNE N

AR, VE R A L The Citizen OnlineffJFacebookUc-E filr] 14 1]
NFESGEHESL . BT HEN TS FTRRIOIAER s H—, AZEGEHER N Sk nl
R EE A — A AR . SREIM SIS B, HHMER TR 5 R0
R (Semetko & Valkenburg, 2000) o FEZRIAEIAGRAME | ERIAME B Mg rva
( Bartholomé, Lecheler & De Vreese, 2017 ) , JXfH{E R ML 1 F- 511 The Citizen
OnlinefRF R AAFSGEAER . H =, AZOGBHERN RGNS, 7IaE
{E— BRI PR A, BRARON 2P JE o i o, IE QAR B o
TR N A il ] g2 R IBUA 2 SRR F#IC (Bartholomé, Lecheler & De
Vreese, 2017)

WA, AR AN R A ] — R O AR b A HE R 2E e IFE
HE N ENE/NEThe New PaperdiFacebook B J5 K-S A A 224 BHE L, ™5l
KARThe Straits Times I I H N EAEHE A7 o 7 /MR A BIAE S 1) 4
&, DA ARZHFEITIED ( Semetko &Valkenburg, 2000; Schmuck, Heiss,
Matthes, Engesser & Esser, 2017 ) o AURMFFTEEFdt—25 Tor, SORPHEZL
FRH- GRS A LM, fEFacebook -5, FiNL/INMRAKIK I N\ ZEILHHEZE
XA, B AR E T AR B — e IPE . Rl BHA, it Rk ik
FEER N IAIRE AR, R A ER A AR SR KA, R I RO — B
P (Mitchelstein & Boczkowski, 2009) o J3—J7 1, HITHEAS BRI BEEASEH K
TP OAER S (Schmuck, Heiss, Matthes, Engesser & Esser,
2017) , PRTARZ 8 AL R EU T 22 R ] P i iR 5 5 A3 HINBGR
BrEBeEELAN 51732 (Iyengar, Norpoth & Hahn, 2004) o AZE24HHESERT 11

CXRENE . LT R, IERE TIXFERERRSUE, P RAE NN B AR
NZESGIHE AL EAT A AARIREE PR, ARIRPTREZR3
W5 T R I 7R K AR Facebook B 7 k-5 X iE AEAE AR il A 2, 5 DA
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WA RN . T2 dier, R KRS E SR RHESR | hoSAE 4
MM ( Semetko &Valkenburg, 2000 ) , [fj 18 fEAE 221 1 FAE 22 o i A~ 001K
( Burscher, Odijk, Vliegenthart, De Rijke & De Vreese, 2014) , F & 50
BT RRF G MBS AFAE PSS, Em Tl o SRy A e 5 | IS B2 1Y
KERFIAANA”  (Neuman, Just & Crigler, 1992: 60) o AHF7EEIHHEL T ™
KARFacebook B J5 M-S b Il AEHE A = HTIB L, aX AT RRIASET-DA N JLRRIGTA :
H—, MHERGEHIIOES FoF,  “BEEME SOid FISR A v i 9 55
SEIRHT BRI 2GR, T EREZR B I EAE AT [T (Sobieraj & Berry,
2011) o HR, stffEASMmE, RAEMEERN, BARESOE “FRb2AH

(R P ARSI RF AR R AR IR S AR R E b R, WP EETRS, %
GIRRNTR RV &, RTR A RE X S0 B, DUEN ek, 78
ARSI I, SRR AR AR AR I T S, S T =5 a8 5
WSO (Arendt, Steindl & Kimpel, 2016) , E{EHESL R R HRE P A H
HHIORESE, HUEZ PR A i R (De Vreese, 2012) o H, (EB15
PP A LS AR AL, PN AR AR ST [ e S

e, WU, BRAZGEMERE I = RIS S s, FLAT A 2R
JEI I PSR EEHBA SRS B 280 Jemidt SRR 5 P g 7 Bk S, —
SERF A RO UE I T AR A BRI B T 5 P IR I 45 2 (R AE e - Al S
OISR, K DRI S ks FL Aok 7 SRROEER T, FTAEXTH &
MRS BUISEN (APA, 2017 ) 5 FAAZFIFacebook, HF&EAHJIFacebookJfANE:
G B OB SRS SR kAT, AR, fEFacebook I AESRININ AL Z, JT] 7
T e LEAR TSI 4% (Sagioglou & Greitemeyer, 2014) o IEHATRLE, 401G 4505
SR 6 RIRE R A GBS G0 IR

MIK, AFFFDGEBIE T, FHEHTHHEZE 5 Facebook 1 PEIE AT 22 26 11 11 R 15
LER R A R —E X R TS5 a RHE QR DA A PRAHE ZE ) 6 T R D
(L—) , AREEN BT R RHERL S DUEIARAE AR 5 MRS ARG, b
AT ARATHE X PIAAELL S IS R IHEZR SIMRIG S R, X
ALINeR, AVEE P HEIEEHEAR 5 AN SOGEES . SEIE EHEAL S IR s 4A e
R, BRI AR G — Bl 2 S HT P ISR AR I OHE AL ( Valenzuela,
Pifla & Ramirez, 2017) , IR, FP 3 HIROMRBRAE L 5 ] /e 2R 3R BRI &
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TGS 2 8], AR —EMAIESCR, MARILIEIA R UG R 7R uE o 55
AN, AT IEEAEGLE S B S R E TMEW . 1AL TT . BTEEE R R
AN SAVJEI 2 R ( Semetko & Valkenburg, 2000) , AL B AS A M EIL
B NPkt S RS TE PRI . Y ax e A 5 P o B = AR LS s, 2
RAFSRAEN R, A AT RRECE P AR, e AR R B, 7
( Valenzuela, Pina & Ramirez, 2017 )

BT ERNE, AT, AEGEHER S T IR T R s 45 a7
S, AT e PHE BRCE e i WS BB IS 42 ). AR SHEE AT
HIBA O E K L I AT U 2015 S ( Gross & Brewer, 2007) , A, el
MR B A TR S s 2 RO HT EHE ISR, (Tyengar, Norpoth & Hahn,
2004) o WD, TP E SAeA a2 X A BAT 3, b 15enr
[R5 & P RAVA s 37 P HE S B 25 RSS2 ( Gross & Brewer, 2007 ) o AZJS4HR
HEAL SR M ] e 2 4 Rk I 22 7, W Ae S P O 39 [ T 1 2 AR B
Koo NIGEMELL F B2 F R /N . IEMEN S, BMEABaa S AR
W, WA R ATRREREGIRIEN . PN ARSI T R T BRSRERRBIER
“ORAEETE A AN NIRRT, JEf g PO R OIS 5" (Valenzuela,
Pifla & Ramirez, 2017 ) Fy—MTB, A2 uedeonfe = ANAMME—Iif, dhinslSH
PO AN AR, SRR F IR T REE S 7o FTPA, AR
HEZA W RERES BB FT H R R, T 55 S RIS 2510 —FE SO Ko

tesh, MazEpBIH &, FRE A T — riFacebook V- & RFIE AT S AAAHE S 1ok
REFFIORRIRIE o RSk AUCRRE, FEARBAL Facebook V- 53 HIMESL
PEVAMPGSHEZR Ny i i 1 5 IeAh, b/ INR AT D AT X 8387 18] °F- & A Facebook
AR NIESGERESE s TR KA — S A FE DR AHE SRR S 15T (Semetko &
Valkenburg, 2000) , FHiings W EEHERR G, X408, Al AR H— 3 A
155 : fEFacebook V-5, B SIHE., HEAIDCKIAES, WA S22 M %
o HRZFEERN—MEARIT RN NEW . BG4 ETIRE, W BONNE 4
RUEELS AR R 0, A GBI AR TEAE A Bl U 2 SIS SR RNV R
AISEHIMELE (Valenzuela, Pifa & Ramirez, 2017 ) ; {MSHEZEHADLENTTE &
W2 &My, BREVREST . SRIS . #4950 oC8im, MR
FERImE, W RleR ) R —m” RIS, I SRR 16 25 SR
( Gross & Brewer, 2007 ) o K, X=FERILE TREASBHAY & 1OME SRR
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R WEERE TN R AT . AR, IR DX = RESLE 5 5 AR S
LR, CETIARIE A e AR SN N I, g — B R SR 2 ke
J&, AN S B SUR Al (Nabi, 2003) o 49K, XMEMIMANGEAE
IR, W50 A BRI R R BUR S MV AR AE FacebookF- 5 [T ]
REHEZRB E R,  dt— YT R .

AWPFRRIREAE T . 15, BITBRROER AR T, BE AR BT
HEZLSePE PRSI . RSN PIFE IR IS SO SN AT AR, HA
REFRULAE “HrEAEENT T IS L” XEhe . HMEX MR, M
ST FEAENCER 2 [ R P HREN SR, SR TR M 2R 54T o

HK, A ERETFAREER TS, M LIS B R A A IR
VESRIENE. i, XML 2 Bdar o RREME TR A RBHAR I L L
5%, Bigt— ML, TR E RBREFECS | \Panel data, [FIIN RITTRE DS
YT AE PO B B S ST ORI IR

e, BT CFEHGE . ISR RS R, AR SUAGETT
HAABOR S EIENEIE . Ak, FEAEBLEKNEER SN, BRI
BUAFIEAZBHAT- & |, MEHIE— PSSR, DB A& 1,
RNV ITEIEZE S| 5 P S ST R T RESE B BT TR AR o

(SHESG: 1)

##F [Note]
1. BAEEEZAEPFEANE “BR7 —8, ERENNECENFEHBXA “Emotion” —
18, 5AXTH “IF%” —FEEER, RFEBEX, BHit, AR ESE,
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