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A Narrative Analysis of Media Representations of Older Adults’ Digital Inclusion
YAO Jin-song' LIU Xiao—qi' LI Fei’

( 1.School of Literature and Journalism & Communication Huaihua University Huaithua Hunan 418000 China;
2. Periodical Press Hunan University Changsha Hunan 410082 China)

Abstract: Media discourse is an important factor affecting the digital inclusion of older adults. Through a narrative analysis of 1 233
news reports during the critical decade ( 2013 — 2022) when digital inclusion among China’ s older population accelerated significant—
ly this study finds that media coverage has employed highly typified narratives. These narratives construct a recurring image of older a—
dults’ digital inclusion characterized by heterogeneous pathways multi—actor support and everyday—life relevance. While media rep—
resentations have given a relatively comprehensive and synchronized reproduction of the practical process of older adults’ digital en—
gagement they also exhibit notable deficiencies such as selective omission narrative inversion and the downplaying of structural barri—
ers. All kinds of media reports should continue to refine and optimize their discourse strategies regarding older adults’ digital inclusion
so that a virtuous cycle will take shape in which media portrayals of older adults and lived realities co—constitute and mutually reinforce
each other.
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