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T AR Iy ;6T U1
34 B 0 52 E R 52

Z R #H W

(1. RgEEl R AR SRR, Ll 200240; 2. FHEIRTT RS BASEE R, &1 999077)

(35 FE) WilkmRBMEAE T HINEHZ, SN R RS, 75351 A 17 30
f) B N T B SR, B T TE RGO M G2 Rt P (S A TR AN SRR R . A S
R B O RO R, A R R G O N TR, 3 A P 2R AR P A S R 4 B0
YRR, B2 o0 3 A S SRS 0 T X B B S St 2 R A R LR ERLEE . AR 4y
Bras man, sl B R P R, B IR A R . AP P LA, R
A R 2 R R 7 R 1 A R B B IR A A R s P G U RN, 7 R e R
2RI 52 A T A RS R A 3 B

[E8IR)) i, Mo, Ba, HR RS

[FESAS]T 6209 [ SZRkFRIRAS ] A

—. 37

ER IR MR AL RE 7720, A B E DR —BEAE NIRRT K EE LSBT
MER .. RZ « SESCFRG IR M,  “FRATAT LA BARES, (ARt H et il 17 (33
&, 2002: 98) o 4G « FYEHTHIA N “AATATRAR LA 27 (Z4E, 2001:
144) o 249N, BridErIR RAEA TR, XPARTE RN R T S )
PEo EEA, ARSI CEWE 7L “AER” SAREKNAEE G (Maloney,
2016) o TEREWN, FHRAT IR EH T MR . FERZ FIRA gk, BARARZL
T B ERUN A, (S i BN RIE T A DLE SRR, I VA
AR E AT EN RS B 6 450 75 3 O AR I RN I B A, BT P24 75 i AR AR
e, TERCT MURRI S & 5ol CRESRTE, 2017) .

HEZEN] & W, RSl r e S5 L3 A ml 2t
W H, AT O A S AL R T A
(ReWB] PEPEASEHTTCEIH “AELARAT 37 G BT RETTE J LTS ity 7 (2018C1Q001) o
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SR, AT BT FEAE AT RN 1 75 B AR NI Bk B ml se 7 AR AE R (Have &
Pedersen, 2020) . “FHEHIIL” B “FEALIRHIIL” VIR MR ZIKER S
R Xk, 2018) o FHXTTEEX S0 B BRAA A e A R A 7T, % 75 5 A% 4k
IR A A AE RS P B B . [RIREME, X FORH RN R 2% 1 SEUE B 78 SCRR K 2 MK S R EAT A
HMENAEVIN, WEH P ENIEE. WSS EEAT A BB (56
%, 2018) o M “FE” AMENEMHIRAT 27 i B SR, HOR G J 2, AR 5
UEB TR TS B AL IR AL FH P A8 2 00 o R R E . OB 38, 5, 2018) &

IR AT 4 R, 3R %5 75 5 A 45 1) R DG B, 5 2 [l B W Ak i Rk N 5 L 4
JEIH (CEZG 2015) o BL, AWFFCRBH P oM A, 5T HRA RIESORIR R
“HorZlr” BRI S. RYE 0B K Chaiken (1980) 42 H 1B KRG
(heuristic Systematic model, fajF#RHSM) , F ' EMHAT MR EZ iK% B K3
MRS AT EE BB B R AR I E R Ze = Pt i A, AN FR AT H
2RSS DT REXEIE MRS T HE A HHE EA ST ML, FERARZ
FINFN B . IEE TS, (55T RHE AT I SRR AR 55 1 PR 22 T oA J8 Rk o
ez, M BN ARERAT AR R ORE SRR R R AT R AR . fELLER
g, WAADEEREERIEE AR KL R (Elbert & Dijkstra, 2015) , 1M
BAEREENRGALZLZR (Zhang et al., 2014) . F, ARG EPEAFE
RG] RSN P 5T A W 20 Sl R D R A A R g A UE BAC B G, BT R TE R
FEURHE, F P Al REAT DRI, o A 2 R B, e E R T E R A E
FROE, XFTH PR — MRANPAEIE R, fFEZ R NEZ RN B J. 5158, B
FVRAT 2 i JB T ML I E 20 N S AIAE SRS, T FH s IR X 7= it F) e 8 W% A AT T )
WK BA HEREM (Ariely, Bracha & Meier, 2005) . Nib, A#FFEI NG
MAE DAz &, FH TS P i R 5| g AR R P 25 o B A Bl i K S

ASCHAT B EE AR 1 SEAE RN 5C STk B B At B @A R T A, RS
T8I 7] o Y AR A TR Z AR AR B AT B M, SRS R ST AR AT DR AR A
AHIEFUHE T B BURRAT SR FUAE BT, WA A B R T ] Jon F P T R SR IR, SR
FERR T A BRI AL 1. 1AL, SIANRBUAE AR AR, HERAEGE
S PR AR A AE FH I A2, A BT 5 B ERATT B b P A HSMASE AR

. XEr kA

(=) FHERINAEFHHEER
fEDegrootfMotowidlo (1999) &3k, 75 &M G| J1/2F8 s 5 A & G it N7k
AL i RIFENRIFERE . WA 280 5 BRG] 7€ SON B AR NI & B ids K
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FARR A A PR A 2 R A A N = AR 0 % B AR AR R AR B OB 1a%E, 2017) o HRFST
RO, U S, AN S 2 0 T RSN 82 s A AT TR A B R 5] T
FIr (Street, 2006) , FEHFM I KAF P (Mehrabian, 1972)  BAKME, &
de, PHEME GRS ARILE 55 SR 0RE R, AR T @A OO A/ i 1 8RR E R
PE S ABESEE, SREUEIEIRTT, #a5l KU A R FEAR . AH G
(E&H XIH—, 2019) o R, P& HEEOEEED T B S RPHR R . it
SEE. BREMZS, BeW SN RS IR, ALY A A S8 L U T i 5
CHHe s, 2012)

FEARIR L TENAR, P B 5] T 238 BN RN AN PR SR B AT S RE I o 7 B Y
RZ W B AR S NI 35 10 75 & AR B % CE AR AR B2 b F50I Y 2 25 v 2 S FE
MAT HEIE . Maclachlan5Siegel (1980) BRI, 4 2e& WA 45 Mg, 4n
RARE NHREEE Y, AR TR TC RS e R E R . ERAXIH (2018) J@id
SCEG R I, AEST 5 T A A LR T OB AR ] R R 8 R A AT I D S
M. AR, IR A A AR S R R 9 (I L8 (Koomen,
1995) o BARB|EHSUNIRAT = G5, BT E VAR AR E A A
(ZEEl. M. BEYL, 2019) , AR BRG] IR AT R R AT A A B
B AR BB ARIG R O 5, P RSO T X RN R, BRRRE T
HATTH J5 B0 SE B RS2 PRAT N G, 2016) « WA SFH AP SENSETE “H
B MR EAATL S (CESER, 2019) , 1A 75 35 A5 48 R0 R 2> BRARARAN Al £
PR (REBEAR. BKHE, 2019) o DUAEMSTUERTF S RIGTE T B9k &R 5] e
FF P S i sk 2 e b U B R . B, xISET . T Em. EAE (2019) K
F PN B B 75 & R I8 5 P RE D0 AR 2 & R P A B R A .

MHSMITHL R E, BT AR NS EE 7, MAE— A mm T3
BULHINESS Ty, RAEAR ORI EABRANEZ M5, HibE R G B A E
RIS B FNM NG (Bohner, Moskowitz & Chaiken, 1995) . HARBEG B FIIH
F G0 A5 B A AR 202 0) 2 A W 8 R A L BRI R % Cadjustment) , fH T 3X A
BR 5 B NERARE, RJGHAT R REHIE R BEERRT B R G B A B
(Epley et al., 2006) . T PL BRI, AW E LR IR 7R 5

Hl: B3B3 AEGHaR Pt ER,

(=) BamRNERENTANER

L. 7B IR 5] 35 R N 2 o

£ (ERGBN—— NIIEM) , Z50A 30 (20000 EEEH “HABIHE” , A
NS BN A SRl TIE WA . A F IR NAER, A& ERISCRR
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NS A, FEDET « BT (2015: 83) HEINK: ¢ BUA) AHEMAEEX .
M R SCAC R F FESR T, W a8 3 tH— NS T 5 25 18] SRS 4B - &
AEFCARI, 0 R AR S G s ARA TR A AR AR [FAR LS CalZEES, 2016) .

MO ARG, BT RN BAEE, HPEYNSE SRR 5]
FIWr 22 M AR T AR R AT, RN AR ANTTEWEE AT S —1T R+
PATRIEN G, %) — 5 TRVRFAE R VP A 2 52 0 0] 12 E AR L AARRAE W ZE R0V (Thorndike,
19200 . ZUiikA R HThorndikeE N T 1920482 i, RETHEFE A “ZRE L7
Fo P TEAEIRAT 2 SR, TR IR BT A0 P20 A P i A [ S e 4
B, ARFESRZ SO, B B R R AL T, F AT N S AR AR OR AR FE R
XFE W . [, [EfFisicarofiLance (1990: 419-429) 25 NJBHI),  “TRMEXT
P G B REAR B A 22 SR ARAT DO SRS TR PR PN 7 F P A Rl Rl 75 3 S TR R
X EPENBRAAREN G, HEf s AR 0 A R 2 A (Ko, Judd & Blair, 2006) .

2. SN A T R R A+ 2 R

fEZeithaml (1988) FK, JRAIMME R 2 & £ B AN1F 2R B B A _Eo6 Bt — 77 i 2 A
P RS AR PPAN o D T SE A R SR ENAME XN S B AT AR I Re g, 2R AT 2R
HUBEMME I A R 4ERE, TR e A s A EE4EE (Fernandez & Bonillo,
2007) o W ZSLUEWT AR BT, W O B RS RN T B A 8 3 S R e I S R
(Konuk, 2018; Feng & Yu, 2016) .

XFT SR R UL, PR FLB N o B TE SR AR T R AR SRR N A R T T . BAE
FVHIRAT SR AG I, ©F AP B TR B A AEAME P AT 2 R BT A B A
Ve . Flin, 2R AFE T BRAMEES KRB, P GHE LR AT 9% ) 251 & I iy
AR E R R A SRR, i B R A 2 AT AR (L VPR
MHE, 2018) o ZEEN. AHESRAEER T (2018) MitRIMAT ABAETIN, KILH X 40K
ASF B 7 it PR SRR N o B e SRV ARAT T A SRS B, T R AT 9 m R AL R AR
(2018) I 54 T FEAR AL 3T, A A 3L SR JHT P 258 o B OR L PR 7 it oMb B AR ) P
TELR AT AT AR A B I IE R 5.

f5 2, BT ERMIWASHT, AT EFH NS W 5] 77 53 2 m H P
AR B = R N A, TS G — P B P A S R R . X 5 HSM
FIEAEANE S AETREN T ge A (elaboration likelihood model, [
FRELMD 4 rhoAX B A2 A 21 BR AR AR A TIASTAT A ARG B AL BB AR (1 i, HSM
WA KA R R AXPIFE A FRB A AR RO, T2 ReW (RN B (Eagly &
Chaiken, 1993) . MiH, HF&FFEZNE RGN CEERE 200G B3R5
AI T A BRI (Maheswaran & Chaiken, 1991) o Rk, ABFFtfediss —

TR :
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H2: B WA Z 5 FR5| A FeAt i & RZ AT AR,

(=) 2GR TAERA

KIALIR, AT GRS P E R DS 7 s B 4 R R A AR
H “Hudh” smg, BIOYH P RO B TEA RS . XA 0L T 30 2 BIW H
JE DA N FE 2 A IR S AN L WOBAE T 2 L, XA A BT IE A 20 (free
mentality) (Dou, 2004; Niemand, Mai & Kraus, 2019) . #=2, HEEMHA)IH
G LA — R A AL IR CEMRRS . 5KIW, 2019) . Vlachos.
VrechopoulosfDoukidis (2003) ik Al & A& KL, 65% H A NTE L35 AN 2 2
G2, Jupiter Media MetrixfEXF200022 4% (&% FH - 3347 1 R HIARE i 25 vt 301,
63%1H P RARA S NIEL N EAT T, 69% M H T RRA S NIELRS AT 2] (Jupiter
Media Metrix, 2002) .

PAAE RIS 22 00, F P B 4 3 00 T B 5 10 2 47 v o 3 LA B 2 5
(Ariely, Bracha & Meier, 2005) o BARFIELAS A AR, Chyi (2005) KIL
FH P 4 2 00 5 Al A D0 FE 2 A e I 0Tl B SR R ok &R . W . MEE MR E
(2016) XFFELR N A e P3G E BB FE b R B, FH P 1) e 2 I R0 i 22 5 5 R 5%
TR R R AAMAER . Lin, HsuMIChen (2013) BF%H{ELL ¥ i # IR 7L U K
B, H ) S B ANSORARATT 0 A 9% 25 B B BB A g 520, i L AT DA P G
AL S T AR R R e ARG S AR L, e 9OU P S8 A1) T AR FE SR N
B G AR AL, DR RN AT B O U . RPN, — EARATT R R A L 4R
Tty HAT s i i I T S BB FH P o B A R 2 77 it g T M AR PR AE 2+t
PAES, BEBL, AT % 2 W R R JAS 2 s A R S me, JRR R
PR SR 1 -

H3a: WAL 5 5B 5] 24T B¢ & R b A rm PACA T AR

H3b: %98 AL Bedn N B2 AoAt 3 B ROG K ZPARATAEA

W, FET LR VU TR, ABFFRE T — N R b AR B AR
(ZWED .

BERX | PEAIN \i

f9% | REAERE |

1 ARSI
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= R I

(—) ¥ Ao

AWK ISR A, AR GO A S IEIRAT 9% S 5 28 77 1 B
TR o ARFKBUAER T R EZARMES: (1D E5HRA 2 G M5
B (s ShfE. MRRSSAPPE AL “Ur KWUEHE” O FIQQEE (il Ze s S i
SEAPPEESLELRY “Hr SRR ) HMTHEL NG RE:  (2) @ EHRA 5T S 1 T W
B, R X RO 2208 RS B R . DIRPEIE AN A (2019455 ), SRl FI450
BREAS, FEMMBR T 33 o a4 Canin) B I (R D .

AR EALTHE AT, Ltk (51.8%) BsZ &£ BME (48.2%) . HEERT
M, “18~25%7 (46.3%) Al “26~40% " (45.1%) K ELFREMH Y, 403 DL
FRAPRAES. 6% EZHEREM, R&EARET (FREL) WA HHEE
75.5%. (EHRNV T, TFERAANA T (47.3%) MEEARE (34.5%) , HuONFLE
ALNGL (12.5%) , FRENE HPOLESHAMPNE (5.7%) » TP AT,
“3000~800070" HIH M ARE G R Z (54.2%) , 80007T LA_EATLLR i 7 Ledsl 43 )
FE38. 6%HT. 2%, 52, ARFHNABREARLLE S HERANRFERR A,
ARG 00 AR PR P B RRE (s, 2019)

A1 o R EHNE

ZE B T BERE
AEEWE] FUFA T LU T 1 Riding et al., 2006
(0=0.764) F YA MBS GE N LRUTR

F RN R A BT B R
F PN PR A A2 2 TR BIETFIE
B NI SUER PR gyt
TN 25 TR i W25 A BRI Bhattacherjee & Sanford, 2006
(a=0.729) WE A HHE R
SRS Ew ER i)
P A S B R
e LI (1) P 2 N e B 1) Dou, 2004
(a=0.827) LI P 2 A e A A SR, AN el 7 okeA+d 2 Lin et al., 2013
WS AN A HIC R R SR RT3
FHP RAZ A B N 2SR5 R

i 2 Pk IR (kSR TSR AT 2 Dodds et al., 1991
(0=0.880) PRI SHTH (ks W I SRR AT 2
Bk B2t (kS WL R AT 2 i
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(=) Zza=

AW RISV 0 R, AIEEER 0. BN E. RN .
WEFEWERM AP Wi A ER (=% A, 2=, 3=—f, 4=tLH#EFE),
S=ARH AR H IR IR LEAR B v I ot BB A WA . DU AR B o ML
F A ) TN B AR S VE WAR L

B TR ), AR T AR =ANRE,  H A A ”&%Iﬁﬂﬁ%'ﬂiﬁ&ﬁﬂ“ i3
ARER. Ak, WEAHAERER T AR BE ERFAN, TR R EHAR S
IEFEE B, GG, 17 B LSS B B SO (R PR KUk . B S, TR ﬁéﬂflﬂiﬁﬁﬁi
4ZiaRiding (2006) 5 ANMSCERICTE 1 ES AN HIUK I E &R BaR &, %4
= HA R A —2E (Cronbach’s a=0.764) .

W, HFREF

(—) #HAE %It 5

AW TR SPSS220 I AT A AT B AR I R e vty v . (1) &R 197 B
X (BB o EHFELFE (58 4%) FIFIHFK (57.5%) M L@l AR #0r, e
JEFHIF P (47, 1%) eI EREHL S . AT, P 3 — e e T ORI R B R
(2) fERSIR, EPf FHEFHLR” (32.1%) A “FHaEH25860K”  (30.0%) FIH
FHeplim, HUoEEE “PFHERIRT (20.4%) F CPEEHRARIIRT (13.2%)
WP, TR AR R P BRI (4. 3%)

[FI,  AHEFO DU AN O3 B AT JE AR B IR Ge vk 23 i FIAR DG 23 B . R 2P,
PRI R R R EMRKR (p<0.01) o Hri, FEWs| I 5EMAERE. £157
BEEE MR, Haiul %ﬁw%-@ﬂwﬁﬁgﬁ%%%i%ﬁﬁ%,ﬁﬁﬁﬁ
JEIEE IEAROG; Rt S A o B R B 3 A oG

k2 B LT ME LIt et o SR

BE FREE 1 2 3 4
LA &S 7 3.957 0.554 1
2B A 3.902 0.583 0.515%* 1
3 2.776 0.877 -0.211%% -0.164%* 1
44 PR 3.516 0.858 0.278%* 0.468%* -0.359%* 1

#: N=417; ** p<0.01
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(=) ARAF & F A5

AT AL SPSSHI Y e #2 P PROCESSEAT #EAT A P 5 I A RUB o ffr (RS 15)
% 8 B AR AT 22 B RN AT IS SRAT NI — R, AT R R R BE
2 B AN AR 0] SCHC e B N AR BN i A b S5 SRR 3 Prom . AR AT A 2 0
BRI R (F=52. 366, R?=0.276, p<<0.001) FHLJ 2 58 9 R A & S Y
(F=29.796, k*=0.338, p<<0.001) ¥J&3FE. Hrr, FHEEWG|JIRE68 22 &R AN %
Jif (B=0.523, p<0.001) S5{}#ZEIE (B=0.646, p<0.05) . AU, HIEIT,

X TN A R B A RO, ARSI A A ZE AR IE 4k % (bias—corrected
bootstrap) , #BEAT5000{KA JEIAI R H G HIFE, K IR A 25 B A BRG] 1 54T 9
BIRZ AR AAER, BN ~0. 148 (SE=0.047, 95% CI=[0.066,0.256]) . %%
RO, H2ROr . X TAHIATTRIR AN (BEA15) MRSt — PR, FHEmksl
55 40 3 WL SR AR T2 2 T4 3 R (B =-0.222, p<<0.01) , JRENNAFRE SN
)T RR I [ & 25 T A 2 B (B =0. 283, p<<0.001) o [Hitt, H3aMIH3bAEL. .

A3 B b T F @ )3 57

EP=p BAEDAERE EPEES-3
[Hl A B A R R? F RE PRt LLCI ULCI
BAINZE R 0.525 0276 52366  1.547%x 0.223 1.136 2.011
RHERE 0.036 0.048 -0.059 0.131
(I a 0.035% 0.018 0.001 0.069
AEEW 7 0.523%** 0.045 0.434 0.610
{2 HA 0.581 0338 29.796  2.655% 1.031 0.628 4.682
ZHEMRE -0.102 0.070 -0.240 0.035
(B 0.090%** 0.026 0.398 0.140
WS 7 0.646* 0.254 0.147 1.145
TR P 25 -0.241 0.235 -0.703 0.221
B -0.519 0.334 -1.176 0.138
FEEWL] 7 X G 5 -0.222%* 0.082 -0.383 -0.060
TR 2R B X G 2 0.283%** 0.077 0.132 0.434

E: N=417; * p<<0.05, ** p<<0.01, *** p<<0.001

RT3 TR EARREIER, AW TR G 20 1% RS A s — A br ik 22
7, TE R R S R S, FEEAT WAL RS . IRAREI2F R, A
W51 RS Bl i SR B 3 5 U AR A e B A P AR AE (B =0. 225, p<0.05) .
T W ok, RS ok B R e A R . i R4 B3]
I, RN N 2 o 0 A Bl R ) R 3 B AR S B (B =0. 155, p<0.01) Al
WA (B8=0.414, p<0.001) HEZAAAEN), (HXT 5 # H/EH R E,
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A4 RERT09 B LT 69 AL 5 R s

AN RNAE Boot tRHER BootCI T FR BootCI _EFR

- 1.899(M-1SD) 0.225% 0.114 0.000 0.450

FIONA
3.653(M+1SD) -0.163 0.094 -1.348 0.021
- 1.899(M-1SD) 0.155%* 0.106 0.048 0.275

[ 25
3.653(M+1SD)  0.414%%* 0.090 0.284 0.571

E: *p<<0.05, **p<0.01, ***p<0.001
e

B2 ZRUAEERINASMARERGXZGATERATER

-
_—

HEWRF T

B3 RRNEINERELEMAEERGERZGATERATER

i

R W R

BN - o

-

ABEFR A G, AT SEHSMBER IR M G 3 WA &, IR AWTIE 17 A H 5
JIREFH P e g SR s S R AERLER . ARBFFER I, VRS R e
FUORE B BRI 37 b B B I, TR N R AE e e BB Th AR e A A AR
B2, FEAR G BMURE A o U A 2 358 2 v A 280

B, AWETCLLE SRR FONT SO, ISR I ERRAIE 1 AR FR AR 7
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TER BN TEIAR, o3 R R ZU A AR BE VERFAEE AR ORAR B AR LA (B ik, 2016)
“Ur” BN —FRRAT G B2 . BahE B A SN TR R A, WSt
H 5 A 00 B i AL B 5 07 TH AR P~ A2 7 IR R, T T MR ) A S (R AR
2018) . BAFHE CAMIRBIE SERBE LS ICEZME, JFIFITIHREEZ MR
5% (Wallin & Nolin, 20200 , {HAHSGHIEHFLRMRAET AR, SCUESE SR 2 R E
o AT TR 452 P B BR BB SURRLT 9% 7= SO, AT R 1A R ER AT
TRIIDLAE W 7Sk, 1T HASZUE B BERAE T 75 S AR RR IR T, 4k, AW i by
P TR EEWR G N ERNER, ZERAA AR, RS TAAENE A, 5
PRI . ZERAG RIFINE S, B4 E RS %8

R, BTN TR TR, ORI 7 FRAT HSMABE B [ 2 7
%S . EHSMEE B rpr, S F a5 B AL FEASE =0t I AT MR e, — BAFAEA
[Ff%& 7% (Vezhich, Falk & Lieberman, 2016) . AHRFFHEM, X T @ 20 H A
5, AENERARL RN RG] )70 008 5 Al IR R G0 3028 2R R BN Y 28 i =
TERTAT B s TRt TR S0 ok, A5 &S] IR B IR s mafs B s s, X
T I R P R ()RR T AT R R SRS S AL, e SOW P S A ) T
A EL IR 5 N %S B (Filo & Wang, 2011) , 45 Eahh G40
i (Minnesota Opinion Research, 2011) . [Kitt, —H¥W ERBNELI NS, &%kt
ST PR N P17, 2H &% RSN 2 B IR 2 A0 7= i
AR R . FUCAERE, 75 SRR St seiE B, MEN B R R I
51 ISR B A AT B A B R, T A e A i R N A R B R ER . 52 A
Ko AR AT R4 A5 B AR B SN s e S0, it LA B 51 g R RT B
ELEAE MR RS . T L, 8 R S B AL R P A3 IR AR RARFE |
IO F P AMARRE B, JEHGRTEANEZA S B FTA M3IHL (Ryu & Kim, 2015)

BT IR R AR TR 2 A, AT FE s O R B i I 3 A LA
WrEdh) WRBEE WSS HE . fln, T/ Ems e sepess 55
M) FH P 56 7 il P 2 o B R, BT DA R RS B e R AR D7 AE A S o BE 7R B s A
WA= & 2IRCR, R T EVEAEA P RAE B 6 R kAL (Have &
Pedersen, 2020) o 534k, HLHEAHT TEAE G B I 15 RO T5 THI KR B, 4 5 7R ZE X
X BAT AR S B MR . JCHN T e e SR P R, AR T BN BRI )
(0 TR, N 2 it A A e g A 0 D 00 7 it PR 28 o B AR B PR SRR, T e KR
i F P AT o R

IR, A FRWAEIEE Z AR 2 b RO AMEAR R P B AR A 247, R
ERIBSIT R BA @A, AR 2%ER (Ajzen, 1991) o KKH
WA BENG 7S B IR G| 77568 B AR AT RS B P () e LRI SE BT BRAT N AR B, TR N
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TR 2 75 E W 5] T P SR SR R SR ERT . 53 4h, BRI U S i SR i
R rf OB T RE A B A 5 24 A& SRR 5 B A 1 DU R DR — 2, (HEE SR
JETARBENLIRE, T HARABRBAG K, SRHERMERIIX A, DR EEAR

REAE

EE PG
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49 The Charm of Voice: An Empirical Study of the Impact of Vocal Attractiveness

on Users' Willingness to Pay for Online Knowledge Audios Knowledge

- LI Wu, HU Bo

[Abstract] In the context of rapidly developing paid knowledge payment market, this
study aims to add to the discussion on users' willingnmess to pay for online knowledge
audios knowledge. Specifically, this study examines the role of voccalie attractiveness as
a communication medium on users' information processing and consumption decision-
making of online audio knowledge audios. Drawing upon heuristic systematic model, the
present study developed a moderated-mediation model to better understand the impact of
speakers' vocal attractiveness on users' willingness to pay and the underlying mechanism.
An online survey approach was conductused to collect data. The findings provided support
for the research model. Users' willingness to pay was found to be influenced by speaker's
vocal attractiveness through their perception of content quality as the mediator. Specifically,
among the users with high free mentality, users' perception of content quality fully
mediates the relationship between speaker’s vocal attractiveness and users' willingness to
pay, whereas among those with low free mentality, it plays a partial mediation role between
those two variables.

[Keywords] vocal communication; knowledge payment; online audio knowledge audio;

heuristic systematic model

61 Media Mobilization: Conceptual Clarification and Future Direction

+ GUO Xiao-an, HUO Feng

[Abstract] By reviewing domestic literature on media mobilization from 2002 to 2019,
the study found similar concepts are complicated and the issues about media mobilization
research have the following bias. The first approach applies the concept of media events
proposed by Dayan and Katz, such as the celebration, ceremony, competition and other
activities planned by mass media. The second approach is focusing on new media events
with social protest in the background of social media. The third approach is exploring the
consensus movements in such fields as patriotism movements, public welfare activities,

mainstream value advocacy and environmental protection. Different research approaches
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